
Sun City West 

Senior Expo
Connecting readers with local 
options for living their best life
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SENIOR EXPO
I N D E P E N D E N T  N E W S M E D I A

S U N  C I T Y

You will receive YourValley.net complimentary newsletter with daily features, news, and  local information.  You will have the option to opt out.  
By completing this coupon, you give the Independent permission to share your information with our senior expo sponsors for their raffl es.

Name:            

Address:            

Phone:          

Email:          
SENIOR EXPO
I N D E P E N D E N T  N E W S M E D I A

S U N  C I T Y

ONE ENTRY PER PERSON

 LAST DAY TO ENTER FOR RAFFLES IS TUESDAY, NOVEMBER 3!
DRAWING TO BE HELD WEDNESDAY, NOVEMBER 4! 

all winners to be notifi ed by phone or email

Business Sponsors:  
Saini Smiles Dentistry

Entry Form  can be dropped off or mailed to:
Independent Newsmedia
Attn  SCWEST EXPO entry

17220 North Boswell Blvd., Suite 101   
Sun City AZ  85373

No Stamp?
Submit the same information to 

AZDELIVERY@newszap.com
subject line:  SCWEST EXPO entry

VENDORS:
Peoria Diamond ClubIndependent Newsmedia Veincare of ArizonaWestern State Bank

$500 Gift Card to 
Fry's Food Stores 

courtesy of Sani Smiles Dentistry

$150 Gift Basket
& $75 Aldi Gift Basket 

courtesy of  Independent Newsmedia

 $80 Gift Basket 
courtesy of the Peoria Diamond Club 

$75 Gift Basket 
courtesy of Western State Bank

 $50 For Your Health package 
courtesy of Grandview Surgical/Veincare 

of Arizona

The Show Must Go On!
This year's Sun City West Expo will be in print only. Please spend some time reading about our vendors 

and signing up for the raffl e prizes listed below.

Pellegrini & Associates 
Insurance Marketing

$75 Gift Card Package 
to top Pharmacies

courtesy of Pellegrini & Associates

Assisted Living Locators
West ValleyCool Blew Heating & Cooling The Woodmark at Sun City & 

Pacifi ca Senior Living Peoria

$50 Mary Kay Gift Basket 
courtesy of 

Cool Blew Heating and Cooling

$50 Gift Card 
courtesy of 

Assisted LivingLocators – West Valley

$75 Spa Gift Basket 
courtesy of 

Pacifi ca Senior Living
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Don’t let the cold weather spook you.  
Get your furnace tune-up today!

Member of PORA 
APS & SRP Qualified Contractors 
• Nate Certified Techs • HOA Friendly 
• Se Habla Español AZ. H.P. Plmb

Licensed • Bonded • Insured
ROC Lic 
#176357 • #258992 • #267895

623-872-2900 
americanstandardair.com 

coolblew.com

Don’t let the Don’t let theDon’t let the cold weather spook you. cold weather spook you.
Get your furnace tune-up today!y p yGet your furnace tune-up today!yfurnace tune-up pyour yet your furnace tune-up today

$64 furnace tune-up special per unit
(regularly $74)

October 1 - November 30

Name of Business:  Cool Blew

Why should our readers patronize your 
business:  We are a family owned and oper-
ated Business where Customer Service is our 
number one product!

Fun facts about your business and team 
members:  Cool Blew is one of the Valley’s 
leaders in satisfaction based on our customer’s 
Google Reviews! 

Years in business:  Cool Blew Plumbing, Heat-
ing and A/C has been in business since June 
2002.  We have been blessed to be in business 
serving the Phoenix valley for 13 years.  

What else should our readers know about 
your business: 
Our A/C technical staff has twenty plus years 
in the fi eld while our plumbing staff has over 
fi fteen years experience in the fi eld.  All our 
technicians have a background in customer 
service and know how to put the customer 
fi rst.

We are valley solar panel installation experts 
for residential and commercial customers.  We 
enable homeowners to go green and save them 
money!  We also have an electrical division as 
well!

Name of Business: 
Western State Bank

Why should our read-
ers patronize your 
business: We focus on 

our values, our custom-

ers, and our communities every single 

day—and serving you is at the center 

of it all. Whether you want to stop 

by for a cup of coffee or meet with a 

banker at your convenience, you’re 

always welcome here.

Fun facts about your business and 
team members: We were founded 

in North Dakota, but Arizona is a big 

part of our community. 

We have grown to six 

locations in the Phoenix 

metro area, including 

Sun City West, Sun City, 

Scottsdale, Mesa, Chan-

dler, and Casa Grande.

Years in business: 118

What else should our readers know 
about your business: Our Good 

Neighbor Club is popular with our Sun 

City West and Sun City communities. 

Club membership comes with excel-

lent account benefits, invitations to 

exclusive events, and more. 

17207 N Boswell Blvd | Sun City, AZ | WoodmarkAtSunCity.com
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V
olunteers are 
vital to the 
survival of many 

charitable organizations. 
Without people willing 
to offer their time and 
expertise free of charge, 
many nonprofi ts would 
fi nd it diffi cult, if not 
impossible, to meet their 
missions.

The global pandemic 
that begin in late 2019 
and continued into 2020 
changed many aspects 
of life as the world knew 
it, and that includes 
volunteering. Social 
distancing measures and 
stay-at-home mandates 
from state and local 
governments discouraged 
people from leaving their 
homes, while various 
health organizations 
warned aging men and 
women to stay home as 
much as possible. 

The Centers for 
Disease Control and 
Prevention notes that 
the risk for severe illness 
from COVID-19 increases 
with age. In recognition 
of that threat, many 
retirees who were heavily 
involved in volunteering 
prior to the pandemic 
were forced to cease 
working as volunteers, 
which could have a nega-
tive effect on their mental 
health as the pandemic 
continues. 

A report from the 
Mayo Clinic Health 
System noted that adults 
over age 60 experienced 

greater life satisfaction 
and greater positive 
changes in their per-
ceived health as a result 
of volunteering.

Many people have 
continued to volunteer 
during the pandemic, and 
those that want to do so 
can take these steps to 
make sure their efforts to 
give back are as safe as 
possible.

* Speak with your 
physician fi rst. Anyone, 
but especially seniors, 
who wants to volunteer 

during the pandemic 
should discuss those 
aspirations with their 
physicians prior to 
offering their services to 
charitable organizations. 
Doctors can discuss the 
acute and chronic threats 
posed by the COVID-19 
virus and examine each 
individual’s medical 
history to help poten-
tial volunteers decide 
if working with a local 
charity is safe. 

In addition, doctors 
can check patients for 
COVID-19 symptoms and 

even have them tested to 
make sure they won’t be 
putting anyone in danger 
should they decide to 
volunteer.

* Contact the organiza-
tion prior to volunteering. 
Some organizations may 
not be allowing potential-
ly at-risk volunteers to 
perform in-person tasks. 
Contact the organization 
you hope to work with 
prior to signing up to 
confi rm your eligibility, 
but also to discuss the 
safety protocols they’ve 
put in place to protect 

the health of their volun-
teers.

* Monitor your own 
health. If you’ve signed 
up to volunteer, it’s 
vital that you moni-
tor your own health. 
Health offi cials believe 
the COVID-19 virus has 
spread so rapidly for 
a number of reasons, 
including the likelihood 
that many people have 
had the virus but shown 
no symptoms. 

Charitable organiza-
tions will no doubt assess 

the health of each volun-
teer when they show up 
to work, but volunteers 
also should make such as-
sessments on their own. 
Check your temperature 
each day and familiarize 
yourself with the symp-
toms of COVID-19. If you 
suspect you are unwell or
are even slightly under 
the weather, contact the 
charity and tell them 
you won’t be showing up 
that day. Operating with 
an abundance of caution 
during the pandemic can 
save lives.

* Consider virtual 
volunteering. Virtual 
volunteering is a safe way
to give back that won’t 
expose volunteers or 
others to the COVID-19 
virus. 

Charitable organiza-
tions need behind-the-
scenes help just as much 
as they need volunteers 
with their boots on the 
ground. Virtual vol-
unteers can help with 
fundraising efforts and 
event planning, but also 
help charities overcome 
the logistical challenges 
of operating and meeting 
their missions during the 
pandemic. 

Prior to volunteering 
during the pandemic, 
prospective volunteers 
can follow numerous 
steps to ensure volun-
teering is safe, both for 
them and the people 
they’re trying to help.

Volunteer safely during the pandemic

Without people willing to offer their time and expertise free of charge, many nonprofi ts would fi nd it diffi cult, if not impossible, to meet their 
missions.

T
he Peoria 
Diamond Club 
is accepting 

volunteer applications 
for the 2021 MLB spring 
training season.

The PDC provides the 
labor force for the Major 
League Baseball teams 
Seattle Mariners and 
San Diego Padres spring 
training games at the 
Peoria Sports Complex, 
16101 N. 83rd Ave. The 
spring training season 
games are from Feb. 
27-March 30, 2021.

In turn, the teams  
give funding to the PDC 
to implement a yearlong 
grant program benefi t-
ting many youth charities 
and organizations in the 
West Valley. PDC gave 
more than $101,000 in 
the last fi scal year and 
surpassed the $2 mil-
lion mark since its 1994 
inception.

Individuals interested 
in joining the PDC team 
to volunteer, sponsor or 
donate can visit www.

peoriadiamondclub.org to 
fi ll out an application or 
receive more information 
on the many ways to help.

"We hope you will 
come out to spring 
training baseball and 
have some fun," said Roz 
Shanley, PDC General 
Manager.  "Please be a 
part of giving back to the 
community."

For more information, 
email info@peoriadi-
amondclub.org or call  
623-773-8710.

While the Arizona 
Cactus League has re-
leased the 2021 schedule 
of spring training games, 
MLB and the city of Peo-
ria have not announced 
specifi cs, if games will 
have crowds and what 
that will look like for the 
upcoming season.

In the meantime, the 
PDC is preparing for 
best-case scenarios to 
properly staff the Peoria 
Sports Complex. 

Diamond Club seeks volunteers 
for 2021 spring training season

Peoria Diamond Club General Manager Rosalind Shanley, fl anked by 
Revolu Taqueria owners Jerry and Deena Gracia, helped to provide 1,200 
Grab N Go meals to local neighborhoods.
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Name of Business: Pellegrini & Associates  

Why should our readers patronize our business:
Pellegrini & Associates is an Arizona-based independent Insurance brokerage 
organization in the senior market.  With over 175 licensed agents in Arizona, 
Pellegrini & Associates is the most trusted name in the Arizona Medicare 
insurance market.  We pride ourselves in maintaining a high service/
high integrity model in working with our clients and agents.  Our agents 
receive best-in-class training every year, along with required certifications, 
background checks and annual contract reviews.  When you work with 
a P&A agent you know you can rely on a trusted partner who takes your 
needs seriously and will do everything they can to ensure you get the best 
healthcare and service in Arizona.  

Fun facts about your business and team members:
Pellegrini & Associates started out as an independent insurance brokerage 
focusing on the senior market.  However, word quickly spread about how 
knowledgeable P&A was about the Medicare market and agents started 
asking Bill Pellegrini to train and mentor them.  Bill started signing on agents 
with the caveat they must be able to represent the P&A brand the way 
Bill did - in an honest and knowledgeable way, with a focus on customer 
service.  P&A is one of the largest independent brokerages in Arizona with an 
outstanding reputation in customer service.  

Years in business:
Bill Pellegrini is the founder and President of Pellegrini & Associates and is 
a national Medicare sales professional with over 20 years of experience.  
In 2006, Bill opened the doors for P&A and started signing on agents in 
Arizona and across the nation.  There are now more than 300 licensed agents 
contracted with P&A with the majority of those working throughout Arizona.
 
What else should our readers know about your business:
Many people wonder why they should use an independent insurance broker 
like P&A instead of just signing up online.  Top 3 reasons why:
1. An independent agent is free.  There is no service or charge associated 
with an agent.  They don’t receive extra or special commissions.  There is 
a standard base cap commission that is set for all Medicare Advantage & 
Prescription Drug Plans, no matter if an agents sells it, a carrier agent sells it 
or you sign-up online.  
2. An agent is your personal healthcare advocate.  Most P&A agents get into 
the business to help others and have a story about a family member or friend 
needing help.  P&A agents are your personal advocates and can make the 
calls on your behalf because they have the connections and know-how.  
3. An Agent makes sure you get the best plan.  Online quote tools are making 
enrolling in Medicare easy.  Most people select the plans based on price.  
However, price is not necessarily the best option and an agent is able to look 
at all the plans and tell you the costs associated and alert you to hidden costs 
within a “cheap” plan.  

Products we support:
• Medicare Advantage
• Medicare Supplement
• Prescription Drug Plans

Please contact 
PELLEGRINI and ASSOCIATES
602-368-4422 (TTY: 711)
MONDAY – FRIDAY 8 AM to 5 PM local time.
You will be connected with a licensed sales agent.

Medicare coverage
you can count on.
Get the right coverage, local resources and care to help you age actively and live the life you love.
Enroll by December 7

Aetna Medicare is a HMO, PPO plan with a Medicare contract. Enrollment in our plans depends on contract 
renewal. Plan features and availability may vary by service area
©2020 Aetna Inc.
1A.12.327.1 A 3860

Y0001_4002_21530_2021_M_5

Why should the readers choose us 
for news:
Independent Newsmedia  is a unique 
publishing and printing company 
that supports every American’s First 
Amendment rights and encourages 
and assists citizens in exercising those 
rights responsibly.

Fun Facts about Independent 
Newsmedia and the staff:
We publishes the Daily Independent 
at YourValley.net. Readers can fi nd 16 
hyperlocal community sites throughout 
the Phoenix metro area. The company 
also owns and operates Valley 
Newspapers, a commercial printing 
plant.

Years in business:  
Independent Newsmedia is 67 years 
old.  Independent started  in Dover, DE 
with a fi ve-day daily newspaper serving 
the state capital, which was launched 
on Sept. 14, 1953.  

What else should the readers know 
about Independent Newsmedia:
We pay taxes like any other company, 
but there are no shareholders, no 
dividends are paid, and all after-tax 
profi ts are reinvested in serving our 
mission. We are held in sacred trust by 
a rotating group of fi ve trustees who 
believe in our mission and are pledged 
not to benefi t personally from their 
involvement.

The Daily Independent at YourValley.net

We hope you’re enjoying 
your community 

newspaper. 

We also hope you will 
visit YourValley.net and 

check out the digital 
replica of the Daily 
Independent, too. 

If you would like to 
support our nonpartisan, 
community journalism, 

please consider 
subscribing for only 

$5.99 a month. That is 
less than 20 cents a day!

at YourValley.net
INDEPENDENT

DAILY

Help Community Journalism Thrive

Name of Business: 
Peoria Diamond Club       

Why should our readers patronize 
your business:  Peoria Diamond Club is 
a 501c3 known for providing volunteers 
for Spring training, however, our 
mission is to raise money to give it away. 
We are dedicated to providing support 
to community programs that educate and 
enrich children’s lives. Through partnerships, 
sponsorships, donations, and volunteer efforts, 
we raise funds for local youth charities and 
organizations. 

Fun facts about your business and team 
members: We provide the labor force for 
Spring training MLB for the San Diego Padres 
and the Seattle Mariners, and various other 
events at the Peoria Sports Complex. We have 
500+ wonderful volunteers that make this 
fundraising possible, putting in thousands of 
hours every year. The PDC is run by General 
Manager, Roz Shanley, who has been associated 
with the organization for the last 12 years. 

Years in business: The PDC has been 
around for 27 years and have given 
over $2,000,000 in that time. Last year 
they gave $101,393 to 35 different youth 
organizations. 

What else should our readers know 
about your business: Despite the 
abbreviated spring training season 

and subsequent cancellations of events, we 
managed to maintain our spring grant cycle.  
These grants provided food to the hungry 
this summer, and support for our Emerging 
Leader Scholarships to students in the Peoria 
Unifi ed School District. We are cognizant of 
the need that continues, now more than ever, in 
our community and are committed to helping 
whenever and wherever we can. Please visit 
our website at www.peoriadiamondclub.org 
to see the many ways that you too, can help, 
from volunteering, sponsoring, donating and/or 
being part of the inaugural Annual Giving Fund 
or Community Partner Programs. One Team, 
One Dream...Helping Kids

Want To Make A Difference?

Join Our Team and Help Our 
West Valley Kids

• Become a Volunteer for 2021 Spring Training
• Make a tax deductible donation to help our local youth

Volunteers Needed for 2021 Spring Training

Roz Shanley 
General Manager 

To learn more contact us:
www.peoriadiamondclub.org
info@peoriadiamondclub.org

623-773-8710



Work is a major 
component of 
daily life, so much 

so that Andrew Naber, an 
industrial and organization-
al psychologist and an as-
sociate behavioral scientist 
at RAND Corp., determined 
that the average person 
spends 90,000 hours at 
work over the course of his 
or her lifetime. 

According to a 2014 Gal-
lup poll, the average Amer-
ican retires at age 62, but 
roughly 64 percent of pro-
fessionals bid farewell to the 
workplace between ages 55 
and 65. 

Retirees must make a 
number of adjustments 
once they call it a career. 
No such adjustment is as 
signifi cant as the fi nancial 
one. Most people fi nd their 
post-retirement income is 
considerably less than when 
they were working full-time. 
That is why fi nancial plan-
ners often recommend sav-
ing and investing enough 
during working years to be 
able to replace 80 percent of 
preretirement income. Cer-
tain expenses get lower af-
ter retirement, but some will 
rise. Here’s a look at what to 
expect when the bills come 
due during retirement.

• Food costs: Food costs 
may go down in retirement 
because shopping and pre-
paring meals for one or two 
people is much less costly 
than feeding a family of four 

or more. However, dining 
out may increase as you 
have more free time to visit 
local eateries.

• Automotive costs: Ac-
cording to data from the 
U.S. Department of Trans-
portation, the average com-
muter spends 25.8 minutes 
behind the wheel twice a 
day, and the average driver 
puts in 13,474 miles behind 
the wheel each year — with 
people between the ages 
of 35 and 54 clocking close 
to 15,000 miles. Less time 
spent in the car means 
fewer gasoline fi ll-ups and 
longer durations between 
oil changes and other ser-
vices. In addition, based on 
the Internal Revenue Ser-
vice reimbursement rate of 
58 cents per mile, a typical 
commute of 20 to 30 miles 
a day costs $11 to $16 a day 
or $55 to $80 a week. In a 
year, you could easily be 
spending $2,000 to $4,000 a 
year commuting if you live 
within 15 miles of your job. 
Without commuting, that 
cash stays in your pocket.

• Taxes: Many people 
can expect to be done pay-
ing federal income taxes 
when they are retired and 
no longer earning an in-
come. If the majority of 
retirement savings were in 
Roth IRA accounts, con-
tributions are available for 
withdrawal tax- and penal-
ty-free at any age. 

• Housing: Your mort-

gage may be paid off before 
or soon after retirement. 
That eliminates the single 
largest expense in many 
people’s budgets. If your 
home will not be paid off, 
it’s possible to downsize to 
reduce monthly payments.

• Travel: While many 
other expenses can go 
down, travel is one expense 
that can shoot up during re-
tirement. But many people 
are happy to bear this cost. 
With more time for travel, 
retirees may allocate more 
funds toward vacations and 

other great escapes.

• Health care: Seniors 
often see their health care 
needs and costs go up after 
retirement. It’s important 
to understand what is cov-
ered by health plans, and 
it’s equally important to set 

money aside for unforeseen 
medical expenses. 

Many costs of living de-
crease after retirement. 
However, it is wise to take 
in the whole picture to un-
derstand how to budget for 
retirement. 

34  October 28, 2020  |  Sun City West Independent   |  YourValley.net

How expenses can change during retirement 

Work is a major component of daily life, so much so that Andrew Naber, an industrial and organizational psychologist and an associate behavioral scientist at 
RAND Corp., determined that the average person spends 90,000 hours at work over the course of his or her lifetime. According to a 2014 Gallup poll, the average 
American retires at age 62, but roughly 64 % of professionals bid farewell to the workplace between ages 55 and 65.  [Submitted photo]

Few experiences pro-
vide as much relief as 
walking into a cool 

room on a hot summer day. 
Air conditioning systems 
make such experiences 
possible, and homeowners’ 
decision in regard to which 
one to install in their homes 
is signifi cant.

Homeowners may not 
know where to begin in 
regard to fi nding the right 
air conditioning system 
for their home. According 
to the Air-Conditioning, 
Heating, & Refrigeration 
Institute, the best systems 
provide steady, depend-
able performance for many 
years when sized correctly 
for the home. 

Correct installation and 
routine maintenance also 
can ensure homeowners’ 
air conditioning systems 
withstand the test of time.

How do I know 
which size is best?

When shopping for new 
air conditioning systems, 

homeowners must consider 
a host of factors to ensure 
they get the best match. 
The AHRI notes that the 
home’s age, the number 

and quality of its windows, 
how well it’s insulated, the 
number of stories it has, 
and its square footage are 
among the factors to consid-

er. Homeowners can benefi t 
from working with trained 
technicians who can inves-
tigate each of these factors 
and recommend the correct 
system. The AHRI recom-
mends homeowners ask 
their technicians to perform 
a Manual J analysis, which is 
a standardized formula that 
can help homeowners get 
the perfect system for their 
homes.

What about energy 
effi ciency?

Energy effi ciency is an 
important consideration 
when purchasing a new 
air conditioner for a home. 
Energy rates vary depend-
ing on where a person 
lives, but rates remain pret-
ty high across the board. 
The Energy Information 
Association notes that res-
idential electricity rates 
increased throughout the 

United States by about 15 
percent between 2009 and 
2019. An energy-effi cient 
unit can help homeowners 
save considerable amounts 
of money, so homeowners 
can ask their technicians to 
recommend energy-effi cient 
units that suit their homes. A 
unit that adequately cools a 
home without consuming a 
lot of costly electricity should 
be every homeowner’s goal. 
The U.S. Department of En-
ergy employs the Seasonal 
Energy Effi ciency Rating, or 
SEER, to inform consumers 
about the effi ciency of each 
air conditioner. This rating is 
noted on the Energy Guide¨ 
label on each unit, and the 
higher the number, the more 
effi cient the unit.

Home air conditioning 
systems are costly. But the 
right choice of unit can keep 
homes cool without costing 
homeowners a fortune in 
energy costs.  

A buyer’s guide to home air conditioning systems

According to the Air-Conditioning, Heating, & Refrigeration Institute, the best systems provide steady, dependable 
performance for many years when sized correctly for the home. [Submitted photo]
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Accepting NEW Patients!
Call NOW for a FREE Screening

13629 W Camino del Sol
Sun City West, Arizona

(623) 584-7874
veincarearizona.com

Name of Business:
Veincare of Arizona 

Why should our readers 
patronize your business:  
We love our Seniors!  We 

provide care that improves the quality 

of our patient’s lives with modern 

treatments for venous conditions 

designed to be as painless and effective 

as possible.

Fun facts about your business and 
team members:  We are a great 

team!  At Veincare of Arizona we are 

committed to our patient’s comfort and 

well-being.  

Years in business: Veincare 

of Arizona has been in 

business for 15+ years.

What else should our 
readers know about 

your business:  Dr. Giangobbe is a 

Board-Certified vascular surgeon. He 

is the former Chief of Surgery at Del 

E. Webb Memorial Hospital and has 

been featured in Phoenix Magazine’s 

Top Docs, America’s Top Surgeons and 

has appeared on television, radio, in 

newspapers and across the internet for 

his medical expertise.  He treats venous 

disease to improve quality of life and 

longevity.

BETTER LEGS FOR THE HOLIDAYS!

623-584-2288 
13603 W. Camino  Del Sol Suite #C

(southwest corner of Camino Del Sol and Spanish Garden Drive)

Dr. Santosh SainiDr. Bozena Wolniak Dr. Matthew Cichowski

Dental Emergency?
Same Day Appointments Available

NEW PATIENT 
SPECIAL!
$99

Includes:  Exam • X-Ray • Cleaning
 [non- periodontal]

623-584-2288 
13603 W. Camino  Del Sol Suite #C

(southwest corner of Camino Del Sol and Spanish Garden Drive)

Dr. Santosh Saini

Dr. Bozena Wolniak Dr. Matthew Cichowski

Dental Emergency?
Same Day Appointments Available

NEW PATIENT 
SPECIAL!
$99

Includes:  Exam • X-Ray • Cleaning
 [non- periodontal]

Name of Business
SAINI SMILES DENTISTRY
Why should our readers patron-
ize your business?
Our commitment is to provide an 
outstanding experience focusing on Care, Edu-
cation & Excellent Service. Using a combination 
of personal one-on-one care and an experienced 
team, we partner with our patients to provide 
the healthiest, and most beautiful smiles. Each 
one of our Doctors have 20+ years of experience, 
so you can be assured that your visit will be han-
dled by an experienced and caring professional.
Fun facts about your business and team 
members
We are a happy and cheerful offi ce! It is not 
uncommon to hear one of our doctors singing or 
laughing out loud and having a great time with 
our patients. Over the years, our patients have 
not only become our friends, but an extension 
of our family and we love to have fun with our 
friends and family! We are more than just a 
dental offi ce; we are a destination for patients to 
have fun while they visit us for their oral health. 
We have always been involved in the community 

by giving back to the community. 
Dr Saini continues to help the 
community by donating and volun-
teering with various organizations 
and charities.

Years in business
Serving since 1982 – weather it was Dr Jack 
Luftman or Dr Tom Reese or the current owner 
Dr Saini (since 2010) we are committed in pro-
viding you with outstanding Care & Service.
What else should our readers know about 
your business
You will always be greeted with a smile and by 
the same doctor, hygienists and assistants that 
you have always seen. We are not just a dental 
offi ce of employees; we are a true family offi ce, 
and all of our employees have all been with us 
for many years. When the unforeseen events of 
2020 came upon us, it was not uncommon for 
our team to call and check on our patients’ well 
being just to see if they needed anything during 
the unprecedented times. Don’t be surprised if 
you see us walking with patients down the street 
to go home or a hug in the parking lot. It’s just 
what we do, because we truly care about people!

Name of Business: Assisted Living Locators West 

Valley 

Why should our readers patronize your business: I’m  

an RN & a no-cost service to help you or your family 

fi nd the best options available based on medical needs, 

budget and location. 

Fun facts about your business and team members:

We offer many resources needed for Seniors. 

Years in business: 3 1/2 years 

What else should our readers know about your 

business: we are a national franchise started Locally 

by a Nurse. 

Assisted Living Locators

In-Depth
Assessment of 

Your Needs

FOUR EASY STEPS

Thoughtful
Analysis and

Recommendations

Assisted 
Selected Process

In Your Area

Facilitated 
Transition
Support

With over 25 years of Eldercare experience, our nationwide 
company provides seniors and their families with expert advice 

on long-term and senior housing

Why Assisted Living Locators?
Assisted Living Locators is a FREE referral service. 
Our professional Eldercare Advisors provide personal assistance 
in locating the right options for your elderly loved one. An 
Eldercare Advisor can reduce your stress by providing a 
free consultation and help you fi nd the right Home Care, 
Alzheimer’s/Dementia Care, Assisted Living, Nursing Homes 
and Retirement Communities.
CALL 623-703-5326 For No Cost Referral Service

Matchmaking Seniors 
with Caring Providers

for Over a Decade

623-703-5326 Lori Sears, RNLocally Owned & Operated By A Registered Nurse
Covering The West Valley
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It’s like getting 
FREE WINDOWS 

for 1 year1

FOR 1 YEAR1

40% 
OFF1

BUY 1 WINDOW 
OR DOOR,

GET 1 WINDOW 
OR DOOR

Call before October 31st!

602-427-6849
PerfectWindowFix.com

October is BUY NOW,  
PAY LATER MONTH  
at Renewal by Andersen.1

Call for your FREE  
Window and  

Door Diagnosis

MONEY 
DOWNNO

NO
NO INTEREST

PAYMENTS

Plus
Why have our customers chosen us over another 
window company?

1.   Fibrex® Material 
Our Fibrex material was researched by Andersen for 30 years 
before it was installed in even one home. Our Fibrex material 
is twice as strong as vinyl.

2.  Unique Look 
Our window has the elegant look and strength of a wood 
window, but our Fibrex material doesn’t demand 
the same maintenance of wood.**

3.  Accountability 
There’s no frustrating “middle man” to deal with. 
We manage the entire process–from building to 
installation to the warranty–on windows and doors.

Why is October one of the best times to replace 
your windows? 

Because if you call us now, you can get your more energy-efficient 
windows installed and enjoy a more comfortable home right 
away. And know that we’ve adjusted our operations to serve you 
in the safest way possible.

Our exclusive High-Performance™ Low-E4® SmartSun™ glass  
is up to 70% more energy efficient.† It’s engineered to  
make your home more comfortable in the colder and 
warmer months.

1Offer not available in all areas. Discount applied by retailer representative at time of contract execution and applies to purchase of 4 or more windows and/or entry or patio doors. Buy two windows and/or doors, get the 
second two windows and/or doors, of equal or lesser value, 40% off. Discount applied to lowest priced window and/or door products in purchase. Cannot be combined with other offers. Initial contact for a free Window 
and Door Diagnosis must be made and documented on or before 10/31/20, with the appointment then occurring no more than 10 days after the initial contact. No payments and deferred interest for 12 months available to 
well qualified buyers on approved credit only. Not all customers may qualify. No Finance Charges will be assessed if promo balance is paid in full in 12 months. Renewal by Andersen retailers are independently owned and 
operated retailers, and are neither brokers nor lenders. Any finance terms advertised are estimates only, and all financing is provided by third-party lenders unaffiliated with Renewal by Andersen retailers, under terms 
and conditions arranged directly between the customer and such lender. Southwest Windows & Doors LLC, d/b/a Renewal by Andersen of Arizona. AZ ROC lic. #311233. “Renewal by Andersen” and all other marks where 
denoted are marks of Andersen Corporation. ©2020 Andersen Corporation. All rights reserved. ©2020 Lead Surge LLC. All rights reserved. *Using U.S. and imported parts. **See limited warranty for details at https://www.
renewalbyandersen.com/homeowner-help/warranty. †Values are based on comparison of Renewal by Andersen® double-hung window U-Factor to the U-Factor for clear dual pane glass non-metal frame default values 
from the 2006, 2009, 2012, 2015 and 2018 International Energy Conservation Code “Glazed Fenestration” Default Tables. All sales, marketing and installation of windows is conducted by Renewal by Andersen of Arizona, 
an independently owned and operated affiliate operating in AZ.

Now offering  
virtual  

appointments, 
too!
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